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Delia Cristina Balaban
Media Communication1

Tritonic Publishing House, 2009

The author of the book Media Communication, PhD. Delia 
Cristina Balaban, is senior lecturer and coordinator of the MA 
program on Advertising at the Faculty of Political Science and 
Public Administration, at the Department of Communication 
and PR. 

Delia Balaban has written this book mainly for 1st year 
students and has structured it accordingly, as a textbook about 
the most important theoreticians in the field of media and the 
fundamental communication models. It comprises the basic 
aspects a student should be aware of, as the content of this book is the first step on the 
long way of becoming a communication specialist. The highly theoretical approach 
makes this book unsuitable for individual learning; it is, however, the perfect tool for 
learning in class, where students can benefit from further explanations.

The content of the book evolves gradually from the definition of the place and role of 
communication in general, to the definition of concepts such as media, communicators 
and public, a historical view on the evolution of media, the presentation of the main 
paradigms and theories about communication and the media and highlights also the 
importance of some theoreticians, such as Marshal McLuhan, Derrick de Kerckhove, 
Neil Postman, Hans Magnus Erzenberger, F. Kittler and so on.

The most interesting chapter is the one dealing with the social effects of media 
consumption. The effects are explained by defining the most important concepts 
and the existing relations between them, but also by numerous charts. At the same 
time the explanations are of theoretical nature, leaving the professor or the students 
with an important role, the role of thinking of concrete examples for the behaviour 
or effects presented in this book. The style of this book is highly stimulating in this 
respect. Some of the most important models and theories which have been presented 
are Agenda-Setting, Uses-and-Gratifications-Approach and Knowledge-Gap. All of 
these are fundamental models without which one cannot understand the development 
and functions of the fascinating field of media communication. 

1 Our translation. Original Romanian title: Comunicare mediatică
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The author has written her work in an objective way and has presented both sides 
of media communication, the positive, but also negative effects of it, the critics but also 
the supporters of the media development. The domain has been covered extensively; 
it has not been presented just as an individual process, but also in relation to the 
public and political sector.

The present book should be like a primer for the students of the first year interested 
in the field of communication. Its content is indispensable for any communication 
specialist and I recommend it to anyone who wants to become more familiar with the 
fundamental principles of media communication.

Meda Mucundorfeanu

Delia Cristina Balaban
Advertising. From strategic planning to media 

implementation1

Polirom Publishing House, 2009

PhD Delia Cristina Balaban, the author of the book Adver-
tising. From strategic planning to media implementation, gives 
us, the readers, an insight into the world of advertising. Unlike 
most books in this field, this book takes us behind the scenes 
of advertising. It shows us what is hidden behind the beautiful 
façade of commercials or advertisements, it offers us the profile 
of the people which delight us with their creativity and their 
working place.

The author has written this work using her signature-style, the content is presented 
step by step, from general to particular. First we learn how advertising agencies are 
structured, we enter every department of such an agency and then we benefit from a 
short presentation of the key themes of this book, advertising and marketing. We get 
to see how different strategies are planned, developed and implemented in advertising 
campaigns and the media channel through which they are distributed. One chapter 
stresses the importance of creativity and image of the advertisements and we also 
learn about very important details of advertising campaigns, such as time and budget, 
which must be taken into consideration.

This book also provides us with the basic concepts which are being used by 
advertisers on a day to day basis and which have to be fully understood in order to 
be able to grasp the complexity of advertising, basic concepts such as: marketing mix, 
advertising submix, ATL (above the line) and BTL (below the line).

The importance of visual and audio elements has been stressed and although every 
type of media has been presented, from radio to new media, one cannot overlook 

1 Our translation. The original title is: Publicitatea. De la planificarea stategică la 
implementarea media
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something – and that is the imbalance between the importance given to text and image. 
There is a subsection dealing with advertising texts and a whole chapter dedicated 
to image in advertising. 

The fact that the last two chapters are up-to-date makes them very interesting. 
The readers are provided with studies about the effects of advertising on consumer 
behaviour, about the motivation of consumers and intercultural communication in 
advertising. 

I am confident that this book is very much appreciated by the students of the 
Communication Department and not only, and that from a student’s perspective, it 
is like a backstage pass to a concert.

Meda Mucundorfeanu

Alina Bârgãoanu
European funds. Strategies for promotion and use
Tritonic Publishing House, 2009

In this book the author, Alina Bargaoanu, speaks about a very 
interesting field, the European funds. The work starts with a 
bitter observation: the central point in our public debate is taken 
by money (therefore means), and not the scopes (development 
strategies, evolution mechanisms). It underlines the idea that an 
essential coordinate of the European communication strategy 
is represented by the clarification of complex relationships 
between the existance of European funds and the development 
concepts of each state. The book is structured in five chapters, 
The Strategic Importance of Project Management, Regional and 
Cohesion Policy, “The levels” of European Finacing, The Edification of the Development 
Mechanisms – the Stake of European Funds Absorbtion, The Communication Strategy 
of the European Union: a Two-way Street. The first chapter takes on the problematics 
of projects and project management. Emphasis is put on the theory, outlining the 
role of these projects, rather than on the practical side of things, that of methods and 
techniques used in such projects. The second chapter presents a short evolution of 
the Regional and Cohesion Policy. The third chapter is consecrated to the analysis 
of funds for implementing these policies. The next chapter takes on the problem 
issues of implementing Structural Instruments in Romania – legal framework, strategic 
documents, institutions, financing priorities. Not lastly, the fifth chapter brings out the 
role of public communication in complex institutional constructions, as is the case of 
the European Union. The book is not a compendium of practical examples, but rather 
approaches the wider side, the theory which needs to be taken in and understood in 
an initial phase, the importance of knowing these mechanisms being essential. This 
book is addressed to those who are interested in accessing European funds, to those 
who want to find out what the rationale behind this financing method is.

Ioana Lepădatu
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Alessandro Ferrara
The Force of the Example

People know instinctually what is good and what is 
wrong, what is deeply humane (understood as “marked by an 
emphasis on humanistic values and concerns”) and what is 
animal (understood as “different from the spiritual nature of 
people”). Those who pretend to somehow be above or beyond 
this rule, pretty much like Rodion Romanovici Raskolnikov, 
are not connected enough to themselves.

But still, the question arises, how could one transcend the 
particularity of a context without contradicting the socially-
acknowledged pluralistic intuitions?

Because man, like his Creator, is first and foremost characterized by his need to 
constantly transcend himself. It sometimes degenerates into a compulsive psychosis 
and here is where absolute evil comes to play the first fiddle. 

But, at this point, Ferrara comes up with an innovative solution by proposing 
a strategy centered on the exemplary universalism of judgment. He shows how 
exemplarity managed to stretch its wings beyond its original domain (that of aesthetics) 
and how it managed to fertilize other spheres as well: politics, public discourse, 
legislation, human rights, religion, republicanism and liberalism. To my mind, Ferrara’s 
interpretation of Kant’s reflective judgment strongly approaches Linda Hutcheon’s 
notion of problematization. Hutcheon claims that every individual’s postmodern moral 
obligation is to reflect upon those processes by which we represent ourselves and the 
world around us – that is, to become aware of the means used to set up the signification 
and to construct the order within our daily experience/routine.

An example for Ferrara is a living concept (an entity with a life of its own) a 
generator and also a re-generator of strong personalities, and the best oxygen for 
communication (the utmost competence which humans possess and which helps 
them do something almost alchemic – turning the real into reality).

And one’s capacity to construct meaning by means of hermeneutics is the capacity 
to in fact interfere in the DNA of that very hermeneutics and to thus construct his 
very reality (instead of just letting himself be constructed by/in it).

The example in Ferrara’s book functions as an intermediary place of articulation 
(between our concepts and deeds), a binder which very often manifests itself as a 
catalyst does in chemistry – that is, a substance that modifies and increases the rate 
of a reaction without being consumed in the process (the example never loses its 
value per se, regardless of the shifting contexts which it happens to interfere with and 
modify… and also regardless of our capacity to connect ourselves to it – our incapacity 
to relate and enter into symbiosis with an example does not and cannot de-value that 
example which, once again, possesses a constant value of its own, independent of the 
human context which may have generated it).

Ferrara heavily draws on Jürgen Habermas’ theories on communicative action.
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In this arena of communication, reflective judgment will be understood as judgment 
in the service of the fulfillment of an identity and, to be valid will mean to be as 
inclusive as possible in order to be able to reach an as-ideal-as-possible point of 
intersection across contexts.

Ferrara gives the habermasian ideas on communication peculiar twist by placing 
them in the sphere of exemplarity

– “(…)exemplarity understood as the ability to set imagination and all our mental 
powers into a peculiar «self-maintaining motion» and where the pleasure 
provided by this never-ending play of all our mental faculties consists in 
giving us the sense that our life is being «promoted or furthered». Of course 
exemplarity could be constructed from other perspectives, for example, along 
the lines of an experience that comes to fulfillment (as in Dewey) or in terms of 
the ability to disclose a whole new world for us (as in Heidegger)(…)” (p. 77)

Apart from this aesthetic Kantian vision of an imagination set in motion by a tale-
telling example (an example able to arouse in us a so-called “feeling of expansion”; an 
irresistible urge aimed at encouraging us to further the possibilities of life… example 
which thus becomes “world disclosing”), Ferrara also provides us with an equally 
viable vision upon exemplarity as the most reasonable manifestation (“drawn from 
Rawls pioneering distinction of the reasonable and the rational”): “The reasonable 
– when we understand it in the sense of «the most reasonable among the conclusions 
urged on us by competing arguments all moving within the circle of public reason» 
– then is inherently a critical force. In order for it to exert normative force, and 
to demand our acceptance more convincingly than the competing conclusions and 
arguments, it must embed a claim to fit more exemplarily than the alternatives with our 
shared premises and, since we can’t view its relation to the premises in merely logical 
terms, it must embed a claim to fit more exemplarily with our shared sense of who we 
could be at our best. Within that claim is lodged a standard for criticizing the «actual 
acceptance» of norms, institutions, policies, and so on – a standard that does not locate 
acceptability in some principle that transcends who we are qua political community 
but, on the contrary, understands acceptability ultimately as exemplary congruence 
with a concrete identity premised on the notion of fairness and equal respect among 
free and equal citizens. In this sense, if we want to draw the distinction between 
acceptability and acceptance along nonfoundationlist lines, then the reasonable (in 
the sense of the most «most reasonable» among reasonable public reason arguments) 
is best understood as the exemplary.” (pp. 77-78)

Ferrara’s conclusion is as follows: “For something to possess exemplarity (…) 
means to be a law unto itself, to possess that exceptional self-congruency for which 
the term authenticity – born within a specific moral tradition but not confined to it 
– seems particularly apposite.” (p. 78)

Ormeny Francisc


